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The business model for
video distribution has
required a series of
alterations to remain
relevant in the digital
age. Consumers have
more options to access
content than ever before,
leading to content
companies forging
inconsistent distribution
rights across the video
landscape. The report
identifies current
opportunities and
threats to video
distribution models and
recommendations for
creating a more
consistent user
experience for the
connected consumer.
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“Content providers are exploiting multiple digital distribution outlets to monetize
current and library TV content, including authenticated catch-up players, third-party
aggregators, and direct-to-consumer subscription services,” said Glenn Hower,
Research Analyst.
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